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ABSTRACT

The research aims to transform the untapped potential of AGSUR, a landlocked region, into a
thriving tourist destination. This research focuses on analyzing the region's existing tourism
assets, identifying development opportunities, and creating a comprehensive framework to
enhance its appeal to tourists. By employing a mixed-methods approach, including surveys,
and data analysis, the study evaluates the current state of tourism infrastructure, visitor
preferences, and potential market segments. The findings will guide the strategic planning
and implementation of tourism initiatives, fostering sustainable development, economic
growth, and cultural preservation. Key elements include stakeholder collaboration,
sustainable practices, and innovative marketing strategies. This research contributes to the
broader understanding of tourism development in landlocked areas, providing valuable
insights for policymakers, local communities, and industry stakeholders.
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INTRODUCTION

Tourism is increasingly recognized as a pivotal component of economic development,
especially for regions that are exploring alternative revenue sources to transform their
economies. In landlocked areas like AGSUR, tourism development represents both a
challenge and an opportunity to stimulate local economies and enhance the quality of life for
residents. The unique landscapes and cultural offerings of these regions have the potential to
attract visitors if developed and marketed effectively (Long & Nuckolls, 2014).

However, the development and sustainability of tourism in landlocked regions are
contingent upon overcoming a set of inherent challenges. Accessibility, infrastructure, and
the creation of compelling tourist experiences are pivotal factors in transforming these
regions into desirable destinations (Irsal et al., 2020). For AGSUR, a distinct framework for
analyzing and developing tourism is necessary—one that accounts for the specific limitations
and leverages the potential of the area.
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Scholars have indicated that successful tourism development in rural and landlocked
areas should be based on integrated models that consider the environment, local culture, and
community participation (Muryani et al., 2018). It has also been highlighted that the rural
tourism should allow communities to both maintain and enhance their quality of life through
planning, leadership, and access to technical assistance (Long & Nuckolls, 2014). Indeed, the
key to unlocking AGSUR's potential lies in creating accessible and enjoyable tourism
experiences that are rooted in the locality's indigenous culture and natural landscapes
(undefined et al., 2020).

Nevertheless, there remains a need for more targeted research into the dynamics of
tourism demand and the development of frameworks that cater specifically to the nuances of
landlocked regions like AGSUR. This study aims to bridge this gap by developing a
comprehensive tourism framework that is sensitive to the region's limitations and to the
aspirations of both the local community and potential tourists (Pelegrín Naranjo et al., 2022).

This dissertation will explore AGSUR's tourism potential, analyze existing obstacles,
and propose sustainable solutions to unlock the landlocked program that can enhance
AGSUR’s economic growth while preserving its environmental integrity and cultural
heritage.

Statement of the problem

1. What are the key demographic characteristics of visitors in terms of age, gender,
nationality, income level, educational background, and civil status?

2. What are the primary motivations and decision making factors for visitors to engage
with the AGSUR Unlock the Landlocked Program in terms of cultural interests,
adventure seeking tendencies, desire for relaxation, recommendations from peers,
perceived value of the program, and personal preferences?

3. How do visitor satisfaction levels vary across different components of the AGSUR
Unlock the Landlocked Program in terms of accommodation quality, transportation
services, tour guides, recreational activities, dining options, and overall experience?

4. Is there a significant difference in visitors’ travel behavior based on their demographic
characteristics?

5. Is there a significant difference in visitors’ primary motivations and decision making
factors based on their demographic characteristics?

6. Is there a significant difference in visitors’ satisfaction levels based on their
demographic characteristics?

7. Based on the findings, what strategies can be implemented to enhance the
effectiveness and sustainability of the AGSUR Unlock the Landlocked Program in the
long term?

METHODOLOGY

This study employed a mixed-methods approach, combining descriptive-comparative
analysis with purposive sampling to investigate the impact of the AGSUR Unlock the
Landlocked Program on visitor patterns. The descriptive component provided a
comprehensive overview of visitor demographics, travel motivations, behaviors, and
satisfaction levels, while the comparative element examined changes in these patterns over
time, specifically before, during, and after engagement with the program. This dual approach
allowed for a nuanced understanding of how the program influenced visitor experiences and
contributed to the overall goals of promoting tourism in AGSUR.
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The study targeted a sample size of 380 visitors who had actively participated in the
AGSUR Unlock the Landlocked Program. Participants were selected through purposive
sampling, ensuring representation across key demographic variables such as age, gender, and
nationality, travel preferences such as independent travelers and tour groups, and levels of
engagement with the program such as duration of stay and activities undertaken. Inclusion
criteria required participants to be aged 18 years or older and to have visited tourist
attractions within Agusan del Sur specifically as part of the program, while individuals who
did not meet these criteria were excluded. This targeted sampling strategy yielded a diverse
and representative sample, enhancing the generalizability and validity of the findings.

The research was conducted in Agusan del Sur, a landlocked province in the
Philippines known for its rich natural landscapes and vibrant cultural heritage. This locale
provided an ideal setting for studying visitor patterns within the AGSUR Unlock the
Landlocked Program, as it offered a diverse range of tourist attractions and experiences. The
province's specific location, as sourced from Google Maps, illustrates its geographic
positioning within the Philippine archipelago as a landlocked region, underscoring the unique
logistical and touristic character that frames the study's context. By focusing on this specific
geographic area, the study was able to capture the unique characteristics of the local tourism
context and provide insights relevant to stakeholders within the region, ensuring that the
findings remained contextually grounded and applicable to the broader tourism industry in
Agusan del Sur and beyond.

This study utilized a structured questionnaire as the primary data collection tool to
gather comprehensive quantitative data on visitor patterns and experiences related to the
AGSUR Unlock the Landlocked Program. The questionnaire consisted of four distinct
sections, each addressing key research objectives. The first section pertained to
demographics, including age, gender, nationality, income level, and education, among others.
The second section addressed travel behaviors, including modes of transportation, duration of
stay, frequency of visits, activities undertaken, and expenditure patterns. The third section
focused on motivations and decision-making, encompassing factors influencing participation,
information sources, and decision-making processes. The fourth section assessed program
satisfaction, including satisfaction levels with accommodation, transportation, tour guides,
activities, dining, and overall experience. The questionnaire employed Likert scales and
multiple-choice questions to facilitate data analysis. Prior to implementation, the
questionnaire underwent thorough pre-testing with a pilot group to ensure clarity, relevance,
and comprehensibility. Data were collected either through in-person administration or online
platforms, with clear instructions provided to participants.

The data gathering process was conducted in three phases. The first phase involved
instrument development and pre-testing, during which the questionnaire was meticulously
developed to ensure alignment with research objectives. A pilot study involving a small
sample of participants was conducted to pre-test the questionnaire, identify any ambiguities,
and ensure clarity and comprehensibility, with feedback from the pilot study used to refine
the questionnaire before full-scale administration. The second phase involved data collection,
wherein the finalized questionnaire was administered to the selected participants, who had the
option to complete it either in person or through online platforms based on their preference
and logistical feasibility, with clear instructions and assurances of confidentiality and
anonymity provided to all participants. The third phase involved data analysis, in which
collected data were analyzed using both descriptive and inferential statistics. Descriptive
statistics, such as frequency distributions, means, and standard deviations, were used to
summarize demographic characteristics, travel behaviors, and satisfaction levels, while the
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Kruskal-Wallis test was employed to determine statistically significant differences in
satisfaction levels among different participant groups.

Ethical considerations were prioritized throughout the research process. Informed
consent was obtained from all participants, detailing the study's purpose, procedures,
potential risks and benefits, and their right to withdraw at any time without penalty.
Confidentiality and anonymity were maintained throughout data handling and reporting, in
adherence to data protection regulations, and measures were put in place to minimize any
potential harm or discomfort to participants. This rigorous data gathering and analysis
procedure, combined with a strong ethical framework, ensured the collection of robust and
reliable data to generate meaningful insights into the AGSUR Unlock the Landlocked
Program's impact on visitor patterns and experiences.

RESULTS AND DISCUSSION

This chapter presents, analyzes, and interprets the data gathered to answer the
research questions of this study. The discussion is grounded strictly in the data gathered from
380 respondents who participated in the study, employing a descriptive quantitative research
design with a structured survey questionnaire as the primary data collection instrument. Data
were processed and interpreted using frequency counts, percentages, weighted means, and
inferential statistical techniques including one way Analysis of Variance (ANOVA) and
independent samples t-test, with Levene's Test for Equality of Variances used to assess the
assumption of homogeneity of variance prior to each comparative analysis. The results
presented below are interpreted in direct relation to the objectives of the study, namely to
determine the demographic profile of respondents, to identify the primary motivations and
decision-making factors for visitors engaging with the AGSUR Unlock the Landlocked
Program, to examine how visitor satisfaction levels vary across different components of the
program, and to determine whether significant differences exist in motivation, decision-
making, and satisfaction when respondents are grouped according to demographic variables.

In terms of the demographic profile of the 380 respondents, the distribution according
to age shows that the majority belonged to the 38 to 47 age bracket, with a frequency of 129
or 33.95%, followed by those aged 28 to 37 with a frequency of 103 or 27.11%, then those
aged 18 to 27 with a frequency of 95 or 25.00%, and lastly those aged 48 and above with a
frequency of 53 or 13.95%, for a total of 380 or 100.00%. With regard to sex, the majority of
respondents were female, comprising 202 or 53.16% of the sample, while male respondents
accounted for 178 or 46.84%, totaling 380 or 100.00%. In terms of nationality, non-Filipino
respondents constituted the majority with 228 or 60.00%, while Filipino respondents
accounted for 152 or 40.00%, totaling 380 or 100.00%. This predominance of non-Filipino
participants suggests that the AGSUR Unlock the Landlocked Program draws a considerable
share of its visitorship from foreign tourists, which has implications for how cultural
programming and service delivery should be designed to accommodate cross-cultural
expectations.

Regarding monthly income, the largest group of respondents fell within the 10,000 to
30,000 income bracket, with a frequency of 143 or 37.63%, followed by those earning 30,001
to 50,000 with a frequency of 117 or 30.79%, then those earning less than 10,000 with a
frequency of 66 or 17.37%, and lastly those earning 50,001 to 70,000 with a frequency of 54
or 14.21%, totaling 380 or 100.00%. In terms of educational status, college graduates
comprised the majority with a frequency of 147 or 38.68%, followed by masteral graduates
with a frequency of 130 or 34.21%, then doctorate graduates with a frequency of 66 or
17.37%, and lastly high school graduates with a frequency of 37 or 9.74%, totaling 380 or
100.00%. With respect to civil status, married respondents formed the majority with a
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frequency of 164 or 43.16%, followed by annulled respondents with a frequency of 133 or
35.00%, then widowed respondents with a frequency of 50 or 13.16%, and lastly single
respondents with a frequency of 33 or 8.68%, totaling 380 or 100.00%. Taken together, this
demographic profile depicts a respondent base that is predominantly middle-aged, female,
non-Filipino, moderately educated at the collegiate and graduate levels, and largely married
or previously married, with moderate income levels concentrated in the lower-to-middle
income brackets.

With regard to the primary motivations and decision-making factors for visitors
engaging with the AGSUR Unlock the Landlocked Program, the results are presented across
six dimensions. In terms of cultural interest, the indicator "Experiencing cultural activities is
a significant factor in my choice to engage with the program" obtained the highest weighted
mean of 3.86, verbally interpreted as agree, followed by "Cultural experiences offered by the
program greatly influence my decision to participate" with a weighted mean of 3.83, agree,
then "I am motivated to engage with the program to learn more about the local culture" with a
weighted mean of 3.76, agree, "Exploring cultural aspects is an important factor in my
decision to participate in the program" with a weighted mean of 3.72, agree, and lastly
"Engaging with the AGSUR Unlock the Landlocked Program aligns with my cultural
interests" with a weighted mean of 3.69, agree. The overall weighted mean for cultural
interest was 3.77, interpreted as agree. This finding aligns with Kumraksa (2024), who
identified facilities, interpretation, technology and innovation, and activities as key factors
influencing cultural tourism decisions, as well as with Yuliviona et al. (2019), who
emphasized satisfaction as crucial in meeting visitors' cultural expectations. The result is
further consistent with Ferguson et al. (2022), who found a positive correlation between
cultural immersion and visitor engagement, and with Hvenegaard (2023), who underscored
the importance of diverse programming even under constrained circumstances such as the
COVID-19 pandemic. The findings also resonate with Curtis et al. (2021) regarding the value
of authentic cultural representation and Indigenous community voice, and with Albinali
(2023) concerning the influence of a supportive organizational culture on visitor engagement
decisions.

For adventure-seeking tendencies, the highest-rated indicator was "The program's
adventurous activities appeal to my sense of exploration and excitement" with a weighted
mean of 3.85, agree, followed by "I am drawn to the program because of the adrenaline-
inducing adventures it offers" with a weighted mean of 3.77, agree, then "Adventure
opportunities provided by the program greatly influence my decision to participate" and "The
thrill of adventure plays a significant role in my choice to engage with the program," both
with a weighted mean of 3.69, agree, and lastly "Seeking adventure is a key motivator for my
involvement in the AGSUR Unlock the Landlocked Program" with a weighted mean of 3.64,
agree. The overall weighted mean for adventure-seeking tendencies was 3.73, agree. This is
consistent with Saha et al. (2021), who linked optimal stimulation levels to variety-seeking
tendencies that drive motivation toward novel experiences, and with Selem et al. (2023), who
observed that adventurous individuals balance the thrill of adventure with safety
considerations in the post-COVID-19 travel context. The findings further align with Kim et
al. (2019) regarding consumer innovativeness as a driver of engagement with unconventional
experiences, and with Chen (2024) concerning the role of immersive technology and
personalized, machine learning-driven interactions in enhancing visitor appeal.

In terms of desire for relaxation, the indicator "Seeking relaxation and tranquility is a
primary motivator for my involvement in the program" obtained the highest weighted mean
of 3.93, agree, followed by "The promise of relaxation greatly influences my decision to
participate in the program" with a weighted mean of 3.84, agree, then "I am motivated to
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engage with the program to escape from the stresses of daily life" with a weighted mean of
3.79, agree, and lastly both "Participating in the program offers me an opportunity to unwind
and relax" and "The program's focus on relaxation activities is appealing to me," each with a
weighted mean of 3.72, agree. The overall weighted mean for desire for relaxation was 3.80,
agree, making it the highest-rated motivational dimension among the six examined. This is
supported by Kc and Leung (2021) and Lies (2024), who found that activities such as
geocaching attract individuals seeking escape and respite from daily routines, and by Yilma
(2023), who emphasized that ensuring a relaxing and enjoyable experience enhances visitor
engagement. The finding is further reinforced by Blye et al. (2023) regarding the multifaceted
nature of decision-making involving attitudes, emotions, and knowledge gain, and by Flowers
(2023), who highlighted affordability and ease of management as crucial to sustaining a
relaxing visitor experience.

With respect to recommendation for peers, "Recommendations from people I trust
play a significant role in my choice to engage with the program" obtained the highest
weighted mean of 3.71, agree, followed by "Knowing that others have had a great experience
with the program motivates me to participate" with a weighted mean of 3.66, agree, then
"Hearing positive feedback from peers encourages me to participate in the program" with a
weighted mean of 3.64, agree, "I am more likely to engage with the program if it comes
highly recommended by others" with a weighted mean of 3.63, agree, and lastly "Positive
recommendations from friends or family members influence my decision to engage with the
program" with a weighted mean of 3.59, agree. The overall weighted mean for
recommendation for peers was 3.65, agree. This is consistent with Huerta et al. (2022), who
found that peer mentoring and co-design based on feedback enhance a sense of ownership
and relevance, and with Ferguson et al. (2022), who linked a positive climate to increased
visitor satisfaction and engagement. The finding also aligns with Albinali (2023) regarding
the influence of organizational culture on engagement decisions and with Watkins et al.
(2021), who emphasized the value of autonomy in peer support choices.

For perceived value of the program, "I perceive the program to be worth the
investment of my time and resources" obtained the highest weighted mean of 3.68, agree,
followed by "I believe that participating in the program offers good value for the experience
it provides" with a weighted mean of 3.66, agree, then "The perceived value of the program
greatly influences my decision to participate" with a weighted mean of 3.64, agree, "The
benefits offered by the program justify the cost of participation in my opinion" with a
weighted mean of 3.63, agree, and lastly "I consider the program to be a worthwhile
experience based on its perceived value" with a weighted mean of 3.57, agree. The overall
weighted mean for perceived value of the program was 3.64, agree. This is supported by Xu
and Hu (2022), who identified perceived value as crucial for fostering both attitudinal and
behavioral visitor loyalty, and by Kim et al. (2020), who emphasized the role of authenticity
and shared value in strengthening loyalty. The finding is further contextualized by Kim et al.
(2021) through the stimulus-organism-response framework linking motivational factors to
perceived value and satisfaction, as well as by Dobre et al. (2021) regarding the contribution
of service quality, staff expertise, and infrastructure to perceived value.

Lastly, in terms of personal preferences, "The program's offerings match my
individual preferences, making it an attractive option for me" obtained the highest weighted
mean of 3.78, agree, followed by "The program aligns well with my personal preferences and
interests" with a weighted mean of 3.66, agree, then "Participating in the program caters to
my specific preferences and tastes" with a weighted mean of 3.58, agree, "Considering my
personal preferences, the program is a suitable choice for me to participate in" with a
weighted mean of 3.45, agree, and lastly "I am motivated to engage with the program because
it offers activities that appeal to me personally" with a weighted mean of 3.40, interpreted as
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neutral, the only indicator across all six motivational dimensions to fall into the neutral range.
The overall weighted mean for personal preferences was 3.58, agree, the lowest among the
six dimensions. This is consistent with Choi et al. (2020) and Nurhilalia (2024), who
identified personal, physical, and socio-cultural motivations as shaped by individual
inclination and cultural background, and with Kantorová et al. (2023), who found that
personal experience and ambiance significantly affect loyalty in leisure and wellness
contexts. The comparatively lower rating for this dimension, together with its single neutral
indicator, suggests that while personal alignment with the program remains generally
favorable, it is a less decisive driver of engagement than cultural interest or the desire for
relaxation, echoing Tsourgiannis and Valsamidis (2019) on the importance of tailoring
offerings, including digital elements, to visitor expectations.

The summary of the primary motivations and decision-making factors indicates that
desire for relaxation obtained the highest overall weighted mean of 3.80, agree, followed by
cultural interest with 3.77, agree, then adventure-seeking tendencies with 3.73, agree,
recommendation for peers with 3.65, agree, perceived value of the program with 3.64, agree,
and lastly personal preferences with 3.58, agree. The overall weighted mean across all six
motivational dimensions was 3.69, agree, indicating that visitors generally agree that all these
factors influence their decision to engage with the AGSUR Unlock the Landlocked Program,
with relaxation and cultural experience emerging as the most salient drivers.

Turning to visitor satisfaction levels across different components of the program, in
terms of accommodation quality, "The standard of accommodation offered by the program
met my satisfaction" obtained the highest weighted mean of 3.65, agree, followed by "I am
satisfied with the quality of accommodation provided by the program" with a weighted mean
of 3.61, agree, then "The accommodations met or exceeded my expectations during my stay"
with a weighted mean of 3.56, agree, "The accommodation facilities contributed positively to
my experience with the program" with a weighted mean of 3.44, agree, and lastly "I found the
accommodations to be comfortable and well-maintained" with a weighted mean of 3.38,
interpreted as neutral. The overall weighted mean for accommodation quality was 3.58,
agree. This finding is consistent with Peković (2021), Adesunloye and Arowosafe (2022),
and Dlamini (2022), who established that accommodation quality plays a crucial role in
shaping overall visitor satisfaction, and with Amrullah (2024) and Cruz et al. (2021), who
found that high-quality accommodation enhances perceived value and destination perception.

For transportation, "The quality of transportation offered by the program met my
satisfaction" obtained the highest weighted mean of 3.59, agree, followed by "The
transportation arrangements were efficient and convenient for my travel needs" with a
weighted mean of 3.53, agree, then "I am satisfied with the transportation services provided
by the program" with a weighted mean of 3.48, agree, "The transportation options provided
enhanced my overall experience with the program" with a weighted mean of 3.47, agree, and
lastly "I found the transportation services to be reliable and well-organized" with a weighted
mean of 3.43, agree. The overall weighted mean for transportation was 3.50, agree. This
aligns with Nwachukwu et al. (2019), who identified accessibility, journey comfort, traveling
security, information, and customer service as crucial to tourist satisfaction with public
transportation, and with Xia (2024), who noted that transportation quality mediates the
relationship between service quality and the overall quality of life derived from tourism
activities.

Regarding tour guides, "I found the tour guides to be engaging and capable of
enhancing my experience" obtained the highest weighted mean of 3.57, agree, followed by "I
am satisfied with the expertise and knowledge of the tour guides provided by the program"
with a weighted mean of 3.48, agree, then "The quality of transportation offered by the



Unlocking the landlocked program of AgSur: A framework for tourist analysis and development
by Jason M. Equipado

142

program met my satisfaction" with a weighted mean of 3.44, agree, "The tour guides were
helpful and informative throughout the duration of the program" with a weighted mean of
3.41, neutral, and lastly "The tour guides significantly contributed to my enjoyment and
understanding of the program" with a weighted mean of 3.32, neutral. The overall weighted
mean for tour guides was 3.44, agree, the lowest overall mean among the five satisfaction
components and the only component containing two neutral indicators. This finding is
supported by Hermanto et al. (2023) and Kul (2024), who found that tour guide performance
mediates the relationship between service quality, destination attachment, and revisit
intention, and by Mai (2023), who emphasized the importance of active listening and
communication skills in fostering visitor trust and satisfaction. The relatively lower ratings in
this component suggest an area requiring attention, consistent with Kang and Song (2021),
who found that engaging, witty, responsive, and cheerful guides achieve higher satisfaction
levels, implying that enhancing guide training and interpersonal engagement could raise
satisfaction in this domain.

For recreational activities, "I am satisfied with the variety and quality of recreational
activities offered by the program" obtained the highest weighted mean of 3.65, agree,
followed by "The selection of recreational activities offered by the program met my
satisfaction" with a weighted mean of 3.49, agree, then "The recreational activities provided
added value to my experience with the program" with a weighted mean of 3.45, agree, "I
found the recreational activities to be engaging and suitable for my interests" with a weighted
mean of 3.43, agree, and lastly "The recreational activities provided were enjoyable and well-
organized" with a weighted mean of 3.37, neutral. The overall weighted mean for recreational
activities was 3.48, agree. This is consistent with Bacsi and Szanati (2021), who found that
natural beauty, proximity to water, wildlife interaction, tranquility, and outdoor activities
enhance visitor satisfaction, and with Alzboun (2023), who noted that emotional experiences
and extrinsic motives significantly affect satisfaction and return intentions.

In terms of dining options, "I found the dining experiences to be enjoyable and
satisfying" obtained the highest weighted mean of 3.52, agree, followed by "I am satisfied
with the variety and quality of recreational activities offered by the program" and "The dining
experiences contributed positively to my overall satisfaction with the program," both with a
weighted mean of 3.51, agree, and lastly "The dining options offered catered to my dietary
preferences and requirements" and "The dining options offered by the program met my
satisfaction," both with a weighted mean of 3.37, neutral. The overall weighted mean for
dining options was 3.46, agree. This is supported by Neill et al. (2021), who highlighted
mood, personality, ambiance, service quality, and staff interactions as significant in shaping
positive guest experiences, and by Yang et al. (2020), who found that understanding visitors'
dietary needs enhances satisfaction through diverse and personalized dining options.

The summary of visitor satisfaction levels across the different program components
shows that accommodation quality obtained the highest overall weighted mean of 3.53, agree,
followed by transportation services with 3.50, agree, then recreational activities with 3.48,
agree, dining options with 3.46, agree, and lastly tour guides with 3.44, agree. The overall
weighted mean across all five satisfaction components was 3.48, agree, indicating that
visitors generally agree that the various components of the AGSUR Unlock the Landlocked
Program meet their satisfaction, with accommodation quality standing out as the strongest
component and tour guide performance emerging as the area with the greatest room for
improvement.

To determine whether motivation and decision-making factors differed significantly
across demographic groups, a series of one way ANOVA and independent samples t-tests
were conducted. When grouped by age (18 to 27, n=95; 28 to 37, n=103; 38 to 47, n=129; 48
and above, n=53; total N=380), Levene's Test confirmed homogeneity of variance for all six
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motivational variables, with Cultural Interest F(3,376)=0.257, p=0.856; Adventure Seeking
tendencies F(3,376)=0.601, p=0.615; Desire for relaxation F(3,376)=0.392, p=0.759;
Recommendation for Peers F(3,376)=1.639, p=0.180; Perceived value of the program
F(3,376)=0.865, p=0.460; and Personal preferences F(3,376)=0.159, p=0.924. The
subsequent ANOVA results showed no statistically significant differences across age groups
for any of the six motivational dimensions, with Cultural Interest F(3,376)=2.474, p=0.061;
Adventure Seeking tendencies F(3,376)=1.591, p=0.191; Desire for relaxation
F(3,376)=1.450, p=0.228; Recommendation for Peers F(3,376)=0.615, p=0.606; Perceived
value of the program F(3,376)=0.757, p=0.519; and Personal preferences F(3,376)=1.080,
p=0.357, all values exceeding the 0.05 level of significance, leading to the acceptance of the
null hypothesis of no significant difference between age and the six motivational factors. This
finding suggests that motivation to engage with the program is broadly consistent regardless
of respondents' age bracket, a pattern that resonates with Ruslinawati and Prasetya (2021),
who emphasized organizational and contextual factors, rather than age alone, as primary
drivers of decision-making outcomes.

When grouped by income (less than 10,000, n=66; 10,000 to 30,000, n=143; 30,001
to 50,000, n=117; 50,000 and above, n=54; total N=380), Levene's Test indicated
homogeneity of variance for Cultural Interest F(3,376)=2.292, p=0.078; Adventure Seeking
tendencies F(3,376)=2.404, p=0.067; Desire for relaxation F(3,376)=1.698, p=0.167;
Recommendation for Peers F(3,376)=1.262, p=0.287; Perceived value of the program
F(3,376)=2.939, p=0.033; and Personal preferences F(3,376)=2.736, p=0.043. The ANOVA
results showed no significant differences across income groups, with Cultural Interest
F(3,376)=1.961, p=0.119; Adventure Seeking tendencies F(3,376)=1.821, p=0.143; Desire
for relaxation F(3,376)=1.570, p=0.196; Recommendation for Peers F(3,376)=0.805,
p=0.492; Perceived value of the program F(3,376)=0.647, p=0.585; and Personal preferences
F(3,376)=0.536, p=0.658, all exceeding 0.05, leading to acceptance of the null hypothesis.
This is consistent with Li and Cao (2022), who noted that while income can shape consumer
preferences broadly, motivational orientation toward tourism experiences often transcends
income-based segmentation.

When grouped by educational attainment (High School graduate, n=37; College
graduate, n=147; MA graduate, n=130; Doctorate graduate, n=66; total N=380), Levene's
Test confirmed homogeneity of variance, with Cultural Interest F(3,376)=1.023, p=0.382;
Adventure Seeking tendencies F(3,376)=0.096, p=0.962; Desire for relaxation
F(3,376)=0.256, p=0.857; Recommendation for Peers F(3,376)=0.147, p=0.932; Perceived
value of the program F(3,376)=0.484, p=0.694; and Personal preferences F(3,376)=0.423,
p=0.737. The ANOVA results likewise showed no significant differences, with Cultural
Interest F(3,376)=1.253, p=0.290; Adventure Seeking tendencies F(3,376)=1.118, p=0.342;
Desire for relaxation F(3,376)=0.395, p=0.756; Recommendation for Peers F(3,376)=0.784,
p=0.503; Perceived value of the program F(3,376)=1.500, p=0.214; and Personal preferences
F(3,376)=0.121, p=0.948, all exceeding 0.05, resulting in acceptance of the null hypothesis.
This finding aligns with Wingenbach (2024), who found that external and situational factors,
rather than educational attainment alone, more strongly shape engagement decisions in travel
and educational contexts.

When grouped by civil status (Single, n=33; Married, n=164; Annulled, n=133;
Widowed, n=50; total N=380), Levene's Test showed homogeneity of variance for Cultural
Interest F(3,376)=1.241, p=0.295; Adventure Seeking tendencies F(3,376)=0.831, p=0.477;
Desire for relaxation F(3,376)=0.189, p=0.904; Recommendation for Peers F(3,376)=1.803,
p=0.146; Perceived value of the program F(3,376)=0.624, p=0.600; and Personal preferences
F(3,376)=2.764, p=0.042. The ANOVA results indicated no significant differences across
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civil status groups, with Cultural Interest F(3,376)=1.997, p=0.114; Adventure Seeking
tendencies F(3,376)=2.536, p=0.057; Desire for relaxation F(3,376)=1.570, p=0.196;
Recommendation for Peers F(3,376)=2.371, p=0.070; Perceived value of the program
F(3,376)=1.544, p=0.203; and Personal preferences F(3,376)=0.021, p=0.996, all exceeding
0.05, resulting in the acceptance of the null hypothesis. This is consistent with Dantis (2024),
who similarly found that civil status did not significantly influence professional decision-
related behavior among a comparable population.

An independent samples t-test was further conducted to compare motivation and
decision-making factors according to sex (Male, n=178; Female, n=202; total N=380).
Levene's Test confirmed homogeneity of variance for Cultural Interest F(378)=0.013,
p=0.908; Adventure Seeking tendencies F(378)=0.058, p=0.811; Desire for relaxation
F(378)=0.055, p=0.814; Recommendation for Peers F(378)=0.137, p=0.712; Perceived value
of the program F(378)=0.829, p=0.363; and Personal preferences F(378)=0.116, p=0.734.
The t-test results showed no significant differences between male and female respondents,
with Cultural Interest t(378)=0.554, p=0.580 (Male M=3.80, SD=0.92; Female M=3.75,
SD=0.91); Adventure Seeking tendencies t(378)=-0.108, p=0.914 (Male M=3.72, SD=0.91;
Female M=3.73, SD=0.90); Desire for relaxation t(378)=0.403, p=0.687 (Male M=3.82,
SD=0.88; Female M=3.78, SD=0.89); Recommendation for Peers t(378)=-0.200, p=0.842
(Male M=3.64, SD=0.97; Female M=3.66, SD=0.93); Perceived value of the program
t(378)=0.369, p=0.713 (Male M=3.66, SD=1.02; Female M=3.62, SD=1.06); and Personal
preferences t(378)=-0.434, p=0.665 (Male M=3.56, SD=0.84; Female M=3.59, SD=0.87), all
exceeding 0.05, leading to acceptance of the null hypothesis. This finding is contextualized
by Irum et al. (2020), who found differences in decision-making style between sexes in other
domains, and by Cox et al. (2022) and Chen et al. (2021), who noted emerging but subtle sex-
based variation in motivational and exploratory processes, suggesting that while sex
differences in decision-making tendencies are documented elsewhere, they did not manifest
significantly within this particular tourism motivation context.

A further independent samples t-test compared motivation and decision-making
factors according to nationality (Filipino, n=152; non-Filipino, n=228; total N=380). Levene's
Test confirmed homogeneity of variance for Cultural Interest F(378)=0.064, p=0.801;
Adventure Seeking tendencies F(378)=0.008, p=0.930; Desire for relaxation F(378)=0.444,
p=0.505; Recommendation for Peers F(378)=0.774, p=0.379; Perceived value of the program
F(378)=0.467, p=0.495; and Personal preferences F(378)=2.673, p=0.103. The t-test results
indicated no significant difference between Filipino and non-Filipino respondents for Cultural
Interest t(378)=-0.256, p=0.798 (Filipino M=3.76, SD=0.91; Non-Filipino M=3.78,
SD=0.92); Adventure Seeking tendencies t(378)=-1.041, p=0.299 (Filipino M=3.67,
SD=0.89; Non-Filipino M=3.77, SD=0.92); Desire for relaxation t(378)=-1.724, p=0.086
(Filipino M=3.70, SD=0.89; Non-Filipino M=3.86, SD=0.88); Recommendation for Peers
t(378)=-1.287, p=0.199 (Filipino M=3.57, SD=0.92; Non-Filipino M=3.70, SD=0.96); and
Personal preferences t(378)=1.275, p=0.203 (Filipino M=3.64, SD=0.89; Non-Filipino
M=3.53, SD=0.83). However, a statistically significant difference was found for perceived
value of the program, t(378)=-2.279, p=0.023 (Filipino M=3.49, SD=1.06; Non-Filipino
M=3.74, SD=1.02), which is below the 0.05 level of significance, resulting in the rejection of
the null hypothesis for this specific variable. This indicates that non-Filipino respondents
perceived significantly greater value in the program than their Filipino counterparts, a finding
that resonates with Dolan et al. (2019) regarding the influence of nationality on perceived
program value, and with Predmore et al. (2021), who emphasized that individual choices and
cultural values shape perceptions of value in service-based experiences. This significant
difference, standing as the only significant demographic effect found across the entire set of
motivation and decision-making analyses, underscores the importance of considering cultural
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and national background when designing value propositions for the AGSUR program,
particularly given that non-Filipino visitors constitute the majority of the respondent base at
228 or 60.00%.

Parallel analyses were conducted to determine whether satisfaction levels varied
significantly across demographic groups. When grouped by age, Levene's Test confirmed
homogeneity of variance for Accommodation Quality F(3,376)=0.077, p=0.972;
Transportation Services F(3,376)=1.632, p=0.182; Tour Guides F(3,376)=3.400, p=0.018;
Recreational Activities F(3,376)=1.691, p=0.168; and Dining Options F(3,376)=1.416,
p=0.238. The ANOVA results showed no significant differences across age groups for any
satisfaction component, with Accommodation Quality F(3,376)=0.957, p=0.413;
Transportation Services F(3,376)=1.400, p=0.243; Tour Guides F(3,376)=1.112, p=0.344;
Recreational Activities F(3,376)=0.404, p=0.750 (reported as 0.751 in the homogeneity
summary and 0.750 in the narrative); and Dining Options F(3,376)=0.153, p=0.928, all
exceeding 0.05, leading to acceptance of the null hypothesis. This finding is contextualized
by Shimamoto (2019), who found that younger age groups tend to report higher satisfaction
with domestic leisure travel, and by Wambura et al. (2022), who confirmed the relationship
between perceived tourism impacts and residents' satisfaction, though such differences did
not reach statistical significance within the AGSUR sample.

When grouped by income, Levene's Test confirmed homogeneity of variance for
Accommodation Quality F(3,376)=0.751, p=0.522; Transportation Services F(3,376)=1.574,
p=0.195; Tour Guides F(3,376)=1.157, p=0.326; Recreational Activities F(3,376)=0.530,
p=0.662; and Dining Options F(3,376)=0.178, p=0.911. The ANOVA results showed no
significant differences, with Accommodation Quality F(3,376)=0.517, p=0.671;
Transportation Services F(3,376)=0.872, p=0.456; Tour Guides F(3,376)=0.544, p=0.653;
Recreational Activities F(3,376)=0.089, p=0.966; and Dining Options F(3,376)=0.415,
p=0.742, all exceeding 0.05, leading to acceptance of the null hypothesis. This is consistent
with Chi et al. (2020), who found that inbound tourism can reduce local income disparity, and
with Akay (2022), who emphasized that tourist satisfaction is driven more by experience
quality and perceived price reasonableness than by income level alone.

When grouped by educational attainment, Levene's Test confirmed homogeneity of
variance for Accommodation Quality F(3,376)=0.734, p=0.532; Transportation Services
F(3,376)=0.054, p=0.983; Tour Guides F(3,376)=0.227, p=0.878; Recreational Activities
F(3,376)=0.545, p=0.652; and Dining Options F(3,376)=1.191, p=0.313 (also reported as
F=1.91 within the narrative summary). The ANOVA results showed no significant
differences, with Accommodation Quality F(3,376)=0.922, p=0.430; Transportation Services
F(3,376)=0.398, p=0.754; Tour Guides F(3,376)=0.766, p=0.514 (also reported as p=0.54
within the narrative summary); Recreational Activities F(3,376)=0.377, p=0.770; and Dining
Options F(3,376)=1.338, p=0.262, all exceeding 0.05, leading to acceptance of the null
hypothesis. This aligns with Sürücü and Sağbaş (2021), who found that service skills and
leadership style, rather than educational attainment, more critically determine satisfaction in
hospitality contexts, and with Ofosu-Boateng and Acquaye (2020), who established a positive
relationship between service quality and customer loyalty independent of educational
background.

When grouped by civil status, Levene's Test revealed that variances were significantly
different for Transportation Services F(3,376)=5.342, p=0.001, and Tour Guides
F(3,376)=3.389, p=0.018, while variances remained homogeneous for Accommodation
Quality F(3,376)=3.934, p=0.009 (noted in the narrative as not significantly different despite
the low p-value reported in the table), Recreational Activities F(3,376)=0.838 (reported in the
table as 1.838), p=0.140, and Dining Options F(3,376)=1.031, p=0.379. Despite these
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variance considerations, the ANOVA results showed no significant differences in satisfaction
across civil status groups, with Accommodation Quality F(3,376)=1.207 (also reported as
F=.207 in the narrative), p=0.307; Transportation Services F(3,376)=0.590, p=0.622; Tour
Guides F(3,376)=0.520, p=0.669; Recreational Activities F(3,376)=0.774, p=0.509; and
Dining Options F(3,376)=2.114, p=0.098, all exceeding 0.05, leading to acceptance of the
null hypothesis. This finding is supported by Muharto et al. (2022), who identified nature
tourism, marine tourism, knowledge transfer, outbound activities, and culinary experience as
central drivers of satisfaction regardless of civil status, and by Tiwari et al. (2021), who
emphasized that local community and tourist satisfaction are shaped more by program design
than by demographic status.

An independent samples t-test comparing satisfaction levels by sex (Male, n=178;
Female, n=202) showed that Levene's Test indicated homogeneous variances for
Accommodation Quality F=1.018, p=0.314; Tour Guides F=1.627, p=0.203; and Recreational
Activities F=2.375, p=0.124, while variances were significantly different for Transportation
Services F=4.397, p=0.037, and Dining Options F=6.732, p=0.010. The t-test results showed
no significant differences between male and female respondents across all five satisfaction
components, with Accommodation Quality t(378)=-0.368, p=0.713 (Male M=3.51, SD=0.85;
Female M=3.54, SD=0.88); Transportation Services t(377.57)=-0.524, p=0.601 (Male
M=3.48, SD=0.77; Female M=3.52, SD=0.91); Tour Guides t(378)=-1.667, p=0.096 (Male
M=3.36, SD=0.89; Female M=3.52, SD=0.94); Recreational Activities t(378)=-1.107,
p=0.269 (Male M=3.42, SD=0.84; Female M=3.53, SD=0.93); and Dining Options
t(377.653)=-1.070, p=0.285 (Male M=3.40, SD=0.85; Female M=3.50, SD=1.00), all
exceeding 0.05, leading to acceptance of the null hypothesis. This is consistent with Abolfazl
et al. (2019), who evaluated tourist satisfaction and loyalty across demographic factors
including gender, and with Alrwajfah et al. (2019) and Tiwari et al. (2021), who found that
perceptions of tourism development satisfaction are shaped more by broader socio-
demographic and contextual factors than by gender alone.

Finally, an independent samples t-test comparing satisfaction levels by nationality
(Filipino, n=152; non-Filipino, n=228) showed homogeneity of variance for Accommodation
Quality F=0.069, p=0.792; Transportation Services F=0.000, p=0.989; Recreational
Activities F=0.990, p=0.320; and Dining Options F=2.637, p=0.105, while variances were
significantly different for Tour Guides F=7.613, p=0.006. The t-test results showed no
significant differences for Accommodation Quality t(378)=1.038, p=0.300 (Filipino M=3.58,
SD=0.86; Non-Filipino M=3.49, SD=0.86); Tour Guides t(289.437)=0.998, p=0.319 (Filipino
M=3.50, SD=1.00; Non-Filipino M=3.40, SD=0.86); Recreational Activities t(378)=0.007,
p=0.994 (Filipino M=3.48, SD=0.93; Non-Filipino M=3.48, SD=0.87); and Dining Options
t(378)=0.924, p=0.356 (Filipino M=3.51, SD=0.99; Non-Filipino M=3.42, SD=0.89).
However, a statistically significant difference emerged for Transportation Services,
t(378)=2.041, p=0.042 (Filipino M=3.61, SD=0.81; Non-Filipino M=3.43, SD=0.86), which
falls below the 0.05 level of significance, resulting in the rejection of the null hypothesis for
this specific satisfaction component. This indicates that Filipino respondents reported
significantly higher satisfaction with transportation services than non-Filipino respondents, a
finding that aligns with Furtado et al. (2022), who highlighted the role of nationality,
alongside gender and travel experience, in shaping satisfaction, and with Shin et al. (2021),
who emphasized the importance of accounting for travelers' cultural and demographic
profiles when designing smart tourism and transportation technologies to maximize
satisfaction and positive behavioral intentions.

Taken together, the findings of this chapter reveal that visitors engaging with the
AGSUR Unlock the Landlocked Program, drawn largely from a predominantly female, non-
Filipino, middle-aged, and moderately to highly educated population of 380 respondents, are
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motivated primarily by a desire for relaxation, with an overall weighted mean of 3.80,
followed closely by cultural interest at 3.77, adventure-seeking tendencies at 3.73,
recommendation for peers at 3.65, perceived value of the program at 3.64, and personal
preferences at 3.58, yielding an overall weighted mean of 3.69 across all motivational
dimensions, all interpreted as agree. Correspondingly, visitor satisfaction across the different
program components was generally favorable, with accommodation quality rated highest at
3.53, followed by transportation services at 3.50, recreational activities at 3.48, dining options
at 3.46, and tour guides at 3.44, yielding an overall weighted mean of 3.48, also interpreted as
agree, though tour guide performance emerged as a comparatively weaker component
warranting targeted improvement. The inferential analyses further demonstrated that
demographic variables such as age, income, educational attainment, and civil status did not
produce statistically significant differences in either motivation or satisfaction, with all
corresponding p values exceeding the 0.05 level of significance, thereby affirming that the
appeal and perceived quality of the AGSUR program are broadly consistent across these
demographic segments. The two notable exceptions, namely the significant difference in
perceived value of the program by nationality, t(378)=-2.279, p=0.023, favoring non-Filipino
respondents, and the significant difference in satisfaction with transportation services by
nationality, t(378)=2.041, p=0.042, favoring Filipino respondents, indicate that nationality is
the single demographic factor exerting a measurable influence on visitor experience within
this study, pointing to a nuanced area where cultural and national background intersect with
perceptions of value and service quality. These findings collectively contribute to the
growing body of tourism and visitor experience literature by empirically demonstrating that
experiential and psychological motivators, particularly relaxation and cultural engagement,
outweigh purely demographic determinants in shaping both the decision to participate in
community-based tourism programs and the resulting satisfaction with program components,
thereby offering the AGSUR program actionable evidence to refine its cultural offerings,
strengthen tour guide training, and tailor value communication and transportation services to
the distinct expectations of its Filipino and non-Filipino visitor segments. These insights
provide the empirical foundation upon which the subsequent chapter builds, presenting the
summary of findings, conclusions, and recommendations derived from the results and
discussion articulated in this chapter.

CONCLUSION

The study's findings, drawn from an examination of 380 respondents engaging with
the AGSUR Unlock the Landlocked Program, offer a comprehensive understanding of visitor
demographics, motivations, satisfaction levels, and the demographic factors that shape these
experiences. Taken together, the results provide a solid empirical foundation from which
meaningful conclusions and actionable recommendations can be drawn to guide the
continued development of the program.

With respect to the demographic profile of respondents, the majority were between 38
and 47 years old, and were predominantly female, comprising more than half of the sample.
Non-Filipino visitors outnumbered Filipino visitors, indicating that the program draws
considerable interest from an international audience. In terms of monthly income, most
respondents fell within the 10,000 to 30,000 bracket, while the largest share of respondents
had attained a college degree. Regarding civil status, married individuals formed the largest
group, closely followed by those who were annulled. Collectively, these demographic
patterns suggest that the program appeals to a mature, largely international, and moderately
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educated visitor base, insights that should inform how future programming and marketing
strategies are tailored.

In examining the primary motivations and decision-making factors that drive visitors
to engage with the program, cultural interest emerged as a particularly strong influence, with
respondents most strongly agreeing that experiencing cultural activities significantly shaped
their decision to participate. Adventure-seeking tendencies were likewise a notable motivator,
as visitors expressed that the program's adventurous offerings appealed to their sense of
exploration and excitement. The desire for relaxation and tranquility proved to be an
especially compelling driver, registering the highest level of agreement among all
motivational factors examined, which underscores the importance visitors place on the
program as a means of escaping the stresses of daily life. Recommendations from trusted
peers also played a meaningful role in shaping visitor decisions, as did the perceived value of
the program in relation to the time and resources invested. Personal preferences, while still a
relevant motivating factor, garnered comparatively lower agreement, suggesting that visitors
are motivated more by shared cultural, adventurous, and relaxation-oriented experiences than
by highly individualized considerations.

Turning to visitor satisfaction, the findings reveal that respondents were generally
satisfied across all major components of the program, though to varying degrees.
Accommodation quality received a favorable overall assessment, with visitors expressing
general contentment regarding the standard of lodging provided, even as some elements, such
as comfort and maintenance, were rated more neutrally. Transportation services were
similarly well received, particularly in terms of meeting visitor expectations for quality,
although the efficiency and reliability of these services registered somewhat lower levels of
agreement. Tour guides were regarded as engaging and capable of enriching the visitor
experience, although satisfaction in this area was comparatively more moderate than in
others, with some aspects rated only neutrally. Recreational activities garnered positive
feedback, especially regarding their variety and quality, while dining options, though
generally well regarded, emerged as the component with the lowest overall satisfaction
rating, particularly with respect to meeting specific dietary needs and preferences. These
results collectively indicate that while the program succeeds in delivering a broadly satisfying
experience, dining and certain aspects of tour guide services represent areas warranting
particular attention for improvement.

The statistical analyses conducted to assess differences in motivation, decision-
making, and satisfaction across demographic groups revealed a largely consistent pattern of
results. Across nearly all combinations of demographic variables, including age, income,
educational attainment, civil status, sex, and nationality, the analyses failed to reveal
statistically significant differences in visitors' motivations or their satisfaction with program
components, indicating that these experiences are broadly shared across diverse visitor
profiles rather than being shaped primarily by demographic distinctions. Two notable
exceptions emerged from this otherwise uniform pattern: nationality was found to
significantly influence perceptions of the program's perceived value, with Filipino and non-
Filipino visitors differing in this regard, and nationality also significantly influenced
satisfaction with transportation services. These two findings suggest that while the overall
visitor experience is largely consistent regardless of background, nationality specifically
intersects with how visitors evaluate the program's value and the quality of its transportation
offerings, a nuance that merits consideration in future program planning.

In light of these findings, several recommendations emerge as essential to
strengthening the program moving forward. Foremost among these is the need to enhance
dining experiences, given their identified impact on visitor satisfaction, through the
incorporation of local culinary traditions, interactive cooking classes, and greater
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attentiveness to diverse dietary needs. Closely related is the importance of improving service
quality and consistency, particularly within dining and accommodation, through regular staff
training focused on customer service, hygiene, and cultural sensitivity. The strategic use of
technology to personalize visitor experiences, alongside the integration of educational
elements related to local cuisine, culture, and conservation, can further enrich engagement
and deepen visitors' connection to the program. Maintaining environmental comfort across
recreational and cultural heritage sites, and ensuring that program offerings are responsive to
the diversity of visitor profiles in terms of age, nationality, income, and educational
background, are similarly vital to sustaining broad-based satisfaction. Given that relaxation
and tranquility stand out as primary motivators, the cultivation of serene, minimally disrupted
natural environments and dedicated relaxation-focused offerings should remain a priority.
Because positive word-of-mouth significantly influences prospective visitors' decisions, the
program stands to benefit from consistently delivering memorable experiences and
maintaining an engaging social media presence, supported by the systematic collection and
analysis of visitor feedback through surveys and digital platforms to guide continuous
improvement. Upholding recognized operational standards, such as Clean, Health, Safety,
and Environment certification, further reinforces visitor confidence and satisfaction, while
diversifying recreational offerings, including adventure sports, cultural tours, and wellness
programs, can accommodate an even broader range of visitor interests. Finally, ensuring that
all components of the program, particularly transportation and accommodation, remain
accessible and convenient for all visitors, including those with disabilities, is essential to
fostering an inclusive and equitable visitor experience.

Taken as a whole, these findings and recommendations point toward a program that,
despite already achieving generally favorable levels of visitor motivation and satisfaction,
possesses clear opportunities for refinement, particularly in dining, service consistency, and
nationality-sensitive aspects of value perception and transportation quality. By addressing
these areas through the equity-conscious, ecologically sustainable, and economically
sustainable strategies outlined, the AGSUR Unlock the Landlocked Program can strengthen
its capacity to deliver enriching, inclusive, and memorable experiences that resonate with its
diverse visitor base while supporting the long-term viability of the destination and the
communities it serves.
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